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At the pump: The average price for a litre of regular unleaded gasoline in Toronto on April 21 was $1.19, up from $1.14 a week earlier.

Asked: $419,900 Got: $500,000
Five-bedroom semi detached on 
a 19 ft. by 127 ft. lot in the Dupont 
St. and Ossington Ave. area, with 
two bathrooms, separate 
entrance to a finished basement 
and a detached garage for two 
vehicles. Sold by Frank Leo, 
Re/Max West Realty Inc.

Price increase … Prices for resale 
homes in the GTA up to the 
middle of April reached $399,117, 
up 7 per cent from the same 
time period last year.
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Dow Jones Industrial AverageS&P/TSX composite index Performance of key international 
stock marketsDown 0.94% from previous week of 14,237.06 Up 0.33% from previous week of 12,849.36

VALUE, MILLIONS

Greenhouses … In 2007, Canadian greenhouse 
expansion ended after a long period of growth 
that started in 1990. Total greenhouse area 
under plastic and glass was 20.9 million square 
metres, down less than one per cent from 
2006.  A selection of potted plants we grow in 
greenhouses in Ontario.
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Y ou want to invest on your
own, but you don’t want to
pick stocks or mutual funds.

Index funds may be your cup of
tea — if you like your tea not too
hot or too cold, but just right.
They’re designed to keep pace with
a specific market, sector or invest-
ment category.

Index funds won’t fall behind the
benchmarks. Neither will they rise
above.

To be successful at indexing, you
give up on the idea of being an in-
vesting superstar. You make two
resolutions: 
1 I won’t keep searching for the
right stocks or funds that will beat
the market on a consistent basis.
1 I won’t aim for above-average re-
turns, but neither will I settle for
below-average returns. I’ll be hap-
py with average returns.

John Bogle, the founder of Van-
guard Funds, created the world’s
first index fund in 1974. Now in his
late 70s, he’s still writing and
speaking about his favourite strat-
egy.

“His proselytizing has been suc-
cessful,” says Canadian author
Gordon Pape about Bogle’s The
Little Book of Common Sense In-
vesting.

“Indexing has become an incredi-
bly popular way to invest, and ex-
change-traded funds (ETFs), in-
dexed securities that trade on
stock markets, are growing at a
prodigious rate.”

If you try your hand at indexing,
you can buy index funds or ex-
change-traded funds — or use both

products. Here’s the difference: 
An index fund is set up as a mutu-

al fund trust. It has an unlimited
number of units and is not traded
on a stock exchange. The net asset
value is calculated only once a day.

An exchange-traded fund tracks
an index the same way as does a
mutual fund. But it trades like a
stock on an exchange. An ETF’s
price can change throughout the
day as it’s bought and sold. You can
buy it on margin and sell short.

The advantage of ETFs is cost.
Less cumbersome to manage than
mutual funds, they have a lower
management-expense ratio, or
MER.

The popular iShares CDN Large
Cap 60 Index Fund (ticker symbol
XIU) has an MER of just 0.17 per
cent. Started in 1999, it tracks the
S&P/TSX 60 index.

But if you want to invest in ex-
change-traded funds, you must
have a brokerage account. And you
must pay commissions each time
you buy and sell. The commissions
may be as low as $5 to $10 for dis-
count brokerage investors who
have a high level of assets or trade
frequently. 

Other investors will pay $25 to
$30 each time they trade with a
discount broker and up to 2 per
cent of the value of the trade with a
full-service broker.

The advantage of index funds is
access and simplicity. You can buy
them from your local bank branch
— or order by phone or online —
without opening a brokerage ac-
count. 

Banks sell index funds on a no-
load basis. This means there are no
commissions to buy and sell. Index
funds are more cost-effective than
ETFs if you buy small amounts on
a regular basis. 

You can invest $50 or $100 week-
ly, biweekly or monthly to take ad-
vantage of the market’s swings
without worrying about sales
charges eating into your capital.

Rebalancing is cheaper with in-
dex funds, too. This involves selling
your winners when their value
grows to the point that they’re not
in line with your original alloca-
tion.

No matter whether you use ETFs
or mutual funds, you can still put
together an easy-care, no-muss-
no-fuss portfolio that covers all the
bases.
1 Next week: The building blocks
of a “couch potato” or “easy chair”
portfolio.
Ellen Roseman’s column appears
Wednesday, Saturday and Sunday. You
can reach her by writing Business c/o
Toronto Star, 1 Yonge St., Toronto M5E
1E6; by phone at 416-945-8687; by fax
at 416-865-3630; or at eroseman-
@thestar.ca by email

The magic of index funds

ELLEN ROSEMAN
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 THE FAMILY AND STAFF

 OF

 THE CRESTVIEW GROUP OF COMPANIES

 Regret the passing of our Chairman

 Bert F. Grant

 on Thursday, April 24th 2008

 He will be sadly missed by Family, Friends,

 Staff and Business Associates

 The offices of the Crestview Group of Companies

 will be closed on

 Monday April 28 th  2008
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Audio recording is a breeze in these
digital days, but ever press rewind
in your memory to the times of
those clunky, old school BASF
cassette tapes on which you used to
record your beloved Duran Duran,
Depeche Mode or Def Leppard
tunes? And whither the company
that manufactured them?

Well, the high-flying German
corporation sure isn’t in the analog,
magnetic tape business anymore.
But the multi-billion dollar chemical
giant sings plenty of different tunes,
with a powerful voice in plastics and
packaging, fertilizer and
pharmaceutical ingredients, right
on down to the indigo blue dye in
your jeans.

Fast forward to today, and they
call themselves The Chemical
Company. And while it may sound
like a contradiction — and almost
sinister — it’s also considered a
leader in green business, including
biotechnology and energy-efficient
home insulation that reduces
greenhouse gases and the carbon
footprint.

The monstrous Ludwigshafen-
based conglomerate in southwest
Germany has division presidents in
85 countries, but Robin Rotenberg
happens to be the only female in
the bunch, based at the Canadian
headquarters in Mississauga. 

Marking her third anniversary at
the helm this month, the
51-year-old single mother has been
working to get BASF on the radar
like competitors Dow Chemical or
Dupont, since it’s now the biggest
chemical player on the planet
whose materials are found in
textiles, cars, electronics, furniture,
cosmetics, paper and printing. She
spoke to the Star to give us the tale
of the tape, among other things.

Q. So what ever happened to those
old tapes? I expected to see some
lying around here.
A. Well it was sold as a global
divestiture largely out of Europe. I
don’t know what the reasons were
behind it, but I would suspect it was
just part of the overall continuing
examination we do of the
businesses we want to be in. We’re
generally pretty good on the
research and development side in
terms of understanding where
things are going.

Q. Hey some people still dig those
cassettes.
A. (Laughs) Well, they work right?
If you go into any communications
meeting, the first thing people want
to know is if everything is on the
screen, and the safest thinkers
come in with the slides, because
they know, if all else fails, they’ll
have the plastic slides. You have to
be prepared for anything.

Q. Where is BASF headed these
days?
A. We contribute greatly to a lot of
different industries. It is a very, very
large company. But our contact is
not with the consumer; our
customers are largely other
businesses. We sell products that
are used for the end product. The
public at large does not know us.
We’re taking some steps to
increase public awareness. One of
the goals is to become better
known to the public at large.

Q. How can you get that out there? 
A. We’ve had an ad campaign that
was very successful which says,
“We don’t make the products you
buy, we make the products you buy
better.” We don’t retail. The only
retail business we had over many
years was audio tapes, which was a
business that BASF sold about 8
years ago . . . Everywhere I look here
I see our products, from table tops
to the foam in chairs, the coating,
the paint, the ink in the dye, the
lipstick that you wear, the
sunscreen you put on your face —
they all have our product in it. But
our products are in the products
that are retailed by other people.

Q. What’s your Canadian reach?
A. We’re over $1 billion in sales here
annually and yet we’re not yet a
household name. We are very well
known in certain circles. We’ve
been here since 1954, first in
Montreal. I started here in 1994 as a
contract lawyer . . . We sell
thousands of products. In Ontario
we have a plant in Windsor that is
for automotive coatings, a plant
that makes vitamin pre-mix in
Georgetown, and in Toronto, near
the airport, we have a lab that
manufactures polyurethane foam
and paper chemicals.

Q. What’s with “The Chemical
Company” branding?
A. It came up as a slogan right after
I started in this role. And I thought,
wow, what a lofty position . . . The
branding has been extremely well
accepted. It gives us something to
aspire to. But yes, it is a very strong
statement. Clear, simple, to the
point: this is who and what we are.

Q. It has a negative connotation. 
A. The public largely may say to you
(that) we don’t appreciate
chemicals as opposed to chemistry,
but it’s part of the education
process upon which we have to
embark: that chemicals and
chemistry are a part of our
everyday lives.

Q. Any advice for aspiring women
executives?
A. Just take everything they offer
you, take every opportunity and do
the best you can. To me it’s just all
what you give back and I feel very
advantaged. 
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Tale of the tape
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Robin Rotenberg, president of BASF Canada, in her Mississauga office.


